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Job Description  
Global Digital Engagement Officer 

 

 

 

Location: Hybrid, with one day per week in person at our London co-working 

space. Note travel to and from London is at own cost.  
Residency requirement: Applicants must have permission to live and work in 

the UK at time of applying. MNMUK will not be sponsoring work visas or 

relocation to the UK. 
Contract: Permanent 
Salary: £37,000 
Hours: Full time – 35 hours/week 
Application Deadline: 23:59, Sunday 7 December 2025 

Application Process: Please share a CV, cover letter and include links to any 

relevant example work to tom.shore@malarianomore.org.uk  
Reports to: Senior Digital & Content Manager 
 

 

Job summary 
At Malaria No More UK, we exist to end malaria – together. This deadly disease is preventable 

and treatable, yet a child still dies every minute. We refuse to accept that. 

 

We’re looking for a digitally fluent storyteller and campaigner to make malaria impossible to 

ignore on online global platforms. As our Global Digital Engagement Officer, you will work closely 

within the communications team to help lead the development and delivery of our digital 

engagement strategy, ensuring our content is insight-led, cuts through the noise, inspires action, 

delivers on objectives, and amplifies the voices of those on the frontlines of the fight against 

malaria. 

 

You’ll take our messages to the audiences that matter most: from world-leaders and political 

decision-makers to supporters and influencers. You’ll work across the organisation, helping 

ensure the people and stories that drive change are seen, heard, and shared. 

 

This is your chance to use your creativity and skills to save lives and change the future. 

 

Key Responsibilities 

Strategy & Planning 

• Support with the creation and delivery of a monthly, insight-led digital engagement and 

content plan , ensuring it adheres to the strategy, and aligns with MNMUK’s advocacy 

and campaign objectives and influencing global decision-making. 
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• Manage and optimise channels and content from an agreed strategy, ensuring our 

messages reach and resonate with priority audiences in key geographies. 

• Support on all aspects of digital and content for multiplatform global campaigns and 

engagement moments (e.g. World Malaria Day, UNGA, G7, Davos). 

• Maximise reach and influence of Malaria No More UK’s  ambassadors and patrons to 

amplify messages and help the Malaria No More UK and Zero Malaria channels grow. 

• With the Head of Ambassador Relations and Creative Partnerships, devise a clear 

strategy for building a new pool of creator influencers engaged in policy and advocacy 

influencing. 

Content Creation & Publishing 

• With support from senior communications’ colleagues, you will ideate, and produce 

creative multi-channel content, sometimes supporting the management of agencies, 

freelancers, and partners to ensure delivery of world-class multiplatform campaigns.  

• Provide digital, content, and social expertise across MNMUK and its partners, ensuring 

creatives, scientists, and advocates are amplified through coordinated digital strategies.  

• Along with the Senior Digital and Content Manager, function as a digital, content, and 

social media advisor to the MNMUK team. 

• Maintain consistent use of agreed narratives and campaign messaging within brand 

guidelines. 

Engagement & Amplification 

• Support digital engagement with influencers, ambassadors, and decision-makers, using 

paid and organic tactics to drive advocacy impact. 

• Amplify voices of trusted messengers from endemic countries, world class scientists, 

Zero Malaria celebrity ambassadors, and influencers in target markets. 

Insight & Reporting 

• Use data and insight to support MNMUK’s mission. Generate weekly digital and social 

reports to provide insights and recommendations to senior leadership and partners, 

using insights to help refine strategy and improve impact. 

• Feed results into campaign planning and organisational learning. 

Website Management  

• Support the upkeep and optimisation of the organisation’s website by updating content, 

uploading blogs, campaign pages, and resources, ensuring accuracy, accessibility, and 

alignment with brand guidelines. Flag technical issues to external providers or the Senior 

Digital Manager as needed. 
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Qualifications, skills, and experience  
Essential 

• Proven experience in managing social channels including publishing content and 

engaging with audiences. 

• Proven experience in creating original content for web and social channels. 

• Proven experience delivering digital engagement strategies for campaigns that influence 

decision-makers, ideally in advocacy, politics, or global health. 

• Knowledge of paid social strategy, SEO/SEM, audience segmentation, and analytics. 

• Knowledge of CMS tools, influencer tools, and analytics tools. 

• Proven ability to grow organic engagement across all channels. 

• Confidence advising senior leaders on digital strategy, with the ability to influence cross-

organisational decision-making. 

• Strong understanding of accessibility, safeguarding, and ethical practice in digital spaces. 

• Knowledge of accessibility standards (e.g. WCAG) for digital content. 

• Familiarity with emerging AI and digital optimisation tools. 

• Ability to work proactively and independently in a fast-paced, mission-driven 

environment. 

Desirable 

• Experience in the NGO, advocacy, or global health sectors, or in a similar role for a 

corporate organisation. 

• Experience of A/B testing. 

• Understanding of UK political/media landscapes and responding to and monitoring it’s 

impacts your work. 

• Experience collaborating with international NGO, UN, and civil society partners, 

particularly in Africa. 

What We Offer 

• The opportunity to contribute to digital storytelling and engagement that influences the 

global malaria fight. 

• A collaborative, creative and mission-driven team culture. 

• Competitive salary: £37,000 

• Hybrid working, with one day a week in our shared workspace in London. 

• 10% employer pension contribution. 

• 28 days holiday plus bank holidays – with the period between Christmas and New Year as 

additional days off. 

• Opportunities for learning, development and global collaboration. 

• Opportunities for travel.  

This job description and person specification is a statement of requirements at the time of writing and 

is not contractual or exhaustive. It should not be seen as precluding future changes after appointment 

to this role and may be amended over time in consultation with the senior leadership. 
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MNMUK recognises the value of a team in which people from diverse backgrounds can 

introduce fresh ideas and contribute to delivering our mission to make Malaria No 

More.  

  

Candidates from historically marginalised or underrepresented backgrounds are 

encouraged to apply.  


	Application Deadline: 23:59, Sunday 7 December 2025
	Application Process: Please share a CV, cover letter and include links to any relevant example work to tom.shore@malarianomore.org.uk
	Reports to: Senior Digital & Content Manager
	Key Responsibilities

