
WE EXIST TO MAKE
MALARIA NO MORE



Malaria has been described as the oldest killer disease in history; 
even now, despite recent progress, it claims the life of a child every 
two minutes.

Malaria No More UK is part of a global movement that is determined 
to make this the generation that ends malaria for good.

To realise this vision, we need to mobilise governments, influencers, 
businesses and the public, inspiring them to commit funds, energy 
and resources to ending deaths from malaria and wiping out the 
disease for good. 

We are a small but very hard-working team with ambitions and 
objectives that reach way beyond the expected, and every member of 
our team contributes to winning the fight to ending malaria, saving 
millions of lives and eradicating the poverty that this disease causes to 
so many. Together, we can end it for good.

ABOUT MALARIA 
NO MORE UK



Malaria is preventable, avoidable and treatable. We have the tools and 
the knowledge to end it, but serious challenges have slowed progress 
in the highest burden countries, while progress in low burden 
countries expands. 
We can end malaria in our lifetimes. But to do this, we must hold the 
right leadership to account, significantly increase resources and 
inspire and engage target audiences in this fight. 
In 2018 the 53 Heads of the Commonwealth Countries committed to 
halving malaria in the Commonwealth by 2023. This would prevent 
600,00 deaths and 350 million cases of malaria. Reaching this goal will 
put the world on track to ending malaria and can inspire other leaders 
such as the Francophonie and countries poised for elimination to also 
take bold action.

In February 2021, to support the Zero Malaria Starts with Me 
movement, we launched the campaign Draw The Line Against Malaria, 
to galvanise young people in African countries, to create a sense of a 
movement to encourage leaders to take accountability and action to 
move malaria up the political agenda. The campaign aims to put 
pressure on governments to take urgent action to deliver the 2023 
Commonwealth Commitment, ensuring we halve malaria in the next 3 
years and have it 90% eliminated by 2030. In 2018, at the time of the 
London Malaria Summit, we launched Malaria Must Die and have 
subsequently created three unique campaigns featuring David 
Beckham, that have supported global and UK advocacy objectives.



CAMPAIGNS AND BRANDS

Click to explore some of our content:

WATCH >
WATCH >

WATCH >

https://www.youtube.com/watch?v=0l4eTfpIsKw
https://www.youtube.com/watch?v=K0SptvXPaLE
https://www.youtube.com/watch?v=2Z4xB62SQ5k
https://www.youtube.com/watch?v=ReEQXmhb6Fk
https://www.youtube.com/watch?v=TfnKdfWpxd4
https://www.youtube.com/watch?v=QiiSAvKJIHo


HEAD OF PR, MEDIA 
AND TALENT

LOCATION: Malaria-endemic African country
CONTRACT: PERMANENT 
HOURS: FULL TIME 35 Hours per week Mondays - Fridays
SALARY: US$78,000 - $80,000 per annum + benefits
REPORTS TO: Deputy Director of Communications

ROLE SUMMARY
The Head of PR, Media & Talent will support the Director of Global 
Communications and Partnerships and the Deputy Director of 
Communications in leading the development and delivery of the 
media and PR strategy for the organisation and campaigns at global, 
regional and national levels. They will in particular lead on PR and 
media work across global media with particular focus and adaption 
into UK and key African markets. 

The role will also be responsible for delivering mass, elite and 
specialist media coverage on key strategic campaigns and for political 
advocacy. Working with the Communications and Media team and a 
global multi-organisational steering group to deliver a new high 
impact and innovative global campaign (Draw The Line Against 
Malaria) and support the development and delivery of MNMUK’s new 
Africa strategy. In particular the role will lead on developing media 
strategies in African and the UK market, including managing PR 
agencies, the media team and consultants. 



They will also work with the Deputy Director of Communications and 
the RBM Partnership to End Malaria, align with global activity, media 
work and messaging. 

This role will work closely alongside the Head of Creative, Digital and 
Content, to build a network of communications agencies, including 
media owners, PR agencies and others on a pro or low-bono basis to 
help support the campaigns.  The role will oversee a specialist Talent 
team who manage an extraordinary group of VVIPs, celebrity 
champions, digital influencers and their work supporting the malaria 
campaigns.

This is a senior leadership position in the Communications team and 
the role is responsible for contributing to strategy development, 
budget planning, workstream plans, grant proposals and people 
management. The postholder will also contribute to the team 
mechanics and management, deputising for the Director or Deputy 
Director on occasion, including helping to run team meetings and 
planning days for the team. You will be skilled in developing mutual 
co-operation across internal and external groups driving towards 
common goals and greater collective achievement. With strong 
networking and external stakeholder management experience, you 
will have the ability to drive engagement with a variety of partners and 
stakeholders from communications, commercial and into civil society.



Role description: Head of Media, PR and Talent
The Head of PR, Media & Talent will support the Director of Global Communications and 
Partnerships and the Deputy Director of Communications in leading the development 
and delivery of the media and PR strategy for the organisation and campaigns at global, 
regional and national levels. 

Key responsibilities

▪ Leading development and delivery of PR and media strategies for the organisation 
and campaigns at global, regional and national levels, with a particular focus and 
adaptation into UK and African markets

• Delivering mass, elite and specialist media coverage on key strategic campaigns and 
for political advocacy

▪ Writing and coordinating media releases and briefings

▪ Developing and providing PR strategies and plans for key moments, campaigns etc. 

▪ Building expertise and high-level relationships with global, national and regional 
journalists (across news, global health, features, lifestyle, showbiz outlets) across 
print, digital and broadcast media

▪ Working with Head of Creative, Content and using new technologies to develop and 
support digital-first media and PR campaigns, including influencer activations

▪ Overseeing and supporting strategic development of global Talent team including 
advising on talent and digital influencers in both UK and African markets.

▪ Representing MNMUK on RBM Partnership to End Malaria global malaria community 
workstreams

▪ Recruiting and managing PR and media agencies as part of the development of 
MNMUK Creative Collective – including working to established model of securing pro/ 
low bono support

▪ Line management of a Media Manager and Senior Talent & Communications Manager 
based in the UK as well as responsibility for management of PR agencies and 
consultants based in the UK and African countries. 



MNMUK recognises the value of a team in which people from diverse backgrounds are 
able to introduce fresh ideas and contribute to delivering our mission to make Malaria No 

More. Candidates from historically marginalised or underrepresented backgrounds are 
encouraged to apply.

This job description is a statement of requirements at the time of writing and is not 
contractual or exhaustive.  It should not be seen as precluding future changes after 

appointment to this role. It may be amended over time in consultation with the Director.

Staff benefits include:

• 10% employer pension contributions
• 28 days’ annual leave plus public holiday days in the postholders country of residence
• Private medical insurance may be available depending on the postholders country of 

residence 
• Professional training & qualification subsidy 

PERSON SPECIFICATION: ESSENTIALS
• A tenacious, ambitious and talented communicator with a comprehensive knowledge 

of the global media environments including particularly UK, Pan-African/ global media 
and priority African countries

• Experience developing and executing mass-market PR strategies across multiple media 
platforms and a great portfolio of strong and varied media coverage to show us

• Expertise and detailed understanding of political advocacy communications and 
change-making

• Understanding of monitoring and evaluation systems and how to utilise research 
effectively

• Ability to build strong personal contacts in relevant journalists, PR and marketing 
professionals

• Understanding and experience of working with celebrities and high-profile people

• Significant experience working in a busy, high-pressured press office, marketing/PR 
agency or similar environment

• Demonstrated ability to meet deadlines and make decisions on what to prioritise when 
working under pressure on a number of projects

• Strong journalistic skills of identifying and shaping key media lines and excellent writing 
skills – including writing compelling press releases, features and comment pieces

• Ability to travel, potentially at short notice.



If this sounds like a role you are driven 
to take on, we would like to hear from you.

To apply, please send your CV and a covering statement detailing how 
you fit the role and why you want to work for us to: 

recruitment@malarianomore.org.uk
CLOSING DATE:  23rd July 2021
1st Interview Dates w/c 2nd August 2021

If you would like to discuss anything about the role before applying, 
please call the Senior Operations Manager, Miriam Norgate, on 
+44 (0)7803 710688 or email as above.

mailto:recruitment@malarianomore.org.uk
https://twitter.com/malarianomoreuk
https://www.youtube.com/channel/UCs3yPGDqmNMBWlPEGdnP7hA
https://www.facebook.com/MalariaNoMoreUK
https://www.instagram.com/malarianomoreuk/
https://www.linkedin.com/company/malaria-no-more-uk/

